
How TW2 Positions PBO Advisory for
Long-Term Success 

Rebranding Campaign: Managed the full rebranding process, including
announcements, website updates, and brand identity development. 

PBO Advisory required a marketing approach that extended beyond aesthetics
to drive meaningful business growth. They needed to transition from their
previous identity as ProBack Office while effectively engaging finance,
accounting, and HR leaders across Southern California. 

CHALLENGES

TW2 became an integral part of PBO Advisory’s team, aligning with the
company’s mission and developing marketing strategies that strengthened its
brand presence. Since leading the successful transition from ProBack Office to
PBO Advisory Group in 2019, TW2 has played a crucial role in building a
cohesive, results-driven marketing strategy. 

SOLUTIONS

RESULTS & IMPACT

Key Metrics

93% in two years
LinkedIn follower growth

Beyond Rebranding 

LinkedIn

Client Overview

PBO Advisory Group, a leading
provider of back-office services,
sought to modernize its brand and
enhance its market presence. More
than just a rebrand, they needed a
strategic marketing partner who
understood their goals, clients,
and the impact of their work. 

By working collaboratively with TW2, PBO Advisory has built a strong,
recognizable brand backed by a clear and consistent marketing strategy. What
began as a rebrand has grown into a long-term effort to elevate the firm’s
presence, connect with key audiences, and drive business growth.

Over the past two years, LinkedIn followers have grown by 93%, now
exceeding 3,000, while engagement on top-performing posts has reached as
high as 79%. Organic website traffic has increased by 150%, fueled by a steady
stream of blog content that consistently ranks among the most-visited pages
each month. Email campaigns have also seen strong performance, with open
rates reaching as high as 47%.

With a focused content strategy and a clear, modern voice in the market, PBO
Advisory continues to grow its influence among finance, accounting, and HR
leaders—and TW2 remains a key partner in shaping that momentum.

Website Overhaul: Designed and launched a new website featuring updated
branding, enhanced messaging, and improved user experience. 

Comprehensive Content Strategy: Developed and implemented a robust content
marketing plan, including blogs, email campaigns, videos, webinars, and social media
content to engage PBO’s target audience. 

Video Marketing Strategy: Launched a cost-effective approach enabling PBO to
film in-house while TW2 managed remote editing, post-production, and marketing
distribution. 

Up to 79%
LinkedIn engagement

Resources

Explore examples of the work TW2
has produced in support of PBO
Advisory Group

Videos

Branded Graphics

Content

Up to 47%
Email campaign open-rates

Completed Full
Rebrand

We appreciate all the work TW2 has done for us. Their team has
helped PBO Advisory Group stay well ahead of the curve while
providing top-notch, unmatched services. We’re lucky to have

partnered with such a professional and responsive firm.

Michael LaMoureaux, Operations Manager

https://www.linkedin.com/company/pboadvisorygroup/
https://www.youtube.com/@pboadvisorygroup/videos
https://www.canva.com/design/DAGi9wLyLlk/VAU6c1NRWv66DEaW1K37UQ/edit?utm_content=DAGi9wLyLlk&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://pboadvisory.com/insights/

